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The University of M ontana
University Communications
Missoula, MT 59812
(406) 243-2522

NEWS RELEASE

March 30, 1993
UM SLATES SLIDE PRESENTATION ON WOMEN’S IMAGE IN ADVERTISING
MISSOULA Jean Kilboume, an internationally recognized expert on the media and sex roles, will present
her acclaimed slide show on the image of women in advertising Wednesday, April 7, at The
University of Montana.
"The Naked Truth: Advertising’s Image of Women" will begin at 7 p.m. in UM’s Urey
Lecture Hall. The slide show is free and open to the public.
Kilboume, a visiting scholar at Massachusetts’ Wellesley College, has lectured extensively
throughout North America and abroad and was twice named Lecturer of the Year by the National
Association for Campus Activities.
She is a frequent guest on national radio and television programs including "Today,"
"20/20," and "The Oprah Winfrey Show." Her work has been featured in such publications as
Time, Newsweek, Family Circle, The Christian Science Monitor and The New York Times.
Her "Naked Truth" slide show, presented internationally, is the basis of two award-winning
films, "Killing Us Softly: Advertising’s Image of Women" and "Still Killing Us Softly."
Kilboume has done extensive research on alcoholism, nicotine addiction and alcohol and
cigarette advertising, focusing on prevention, education and public policy. She is particularly
interested in the effect of addictions on women, minorities and young people.
She has created several slide shows on those topics, and recently completed a video, "Pack
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of Lies: The Advertising of Tobacco" and a new version of her popular film "Calling the Shots:
The Advertising of Alcohol."
A former adviser to Surgeon General Antonia Novello, Kilboume serves on the boards of
the National Council on Alcoholism and Drug Dependence and Stop Teenage Addiction to
Tobacco.
She holds a doctorate in education from Boston University and a bachelor’s degree in
English literature from Wellesley College. Her professional experience includes three years in
Europe working for the British Broadcasting Corporation in London and for a French film company
in Paris. She has taught English, women’s studies and media studies on the high school, college
and adult education levels.
UM sponsors of Kilboume’s Missoula visit include the W omen’s Studies Program, School
of Business, College of Arts and Sciences, W omen’s Resource Center, Honors College, Wellness
Center, Faculty Development Committee and ASUM Programming. The presentation is also
sponsored by the Missoula YWCA.
For more information, call Deborah Slicer, acting co-director of UM ’s W omen’s Studies
Program, 243-2171.
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